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FFANY Buyers Find Freshness
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BY KRISTEN HENNING

NEW YORK — While price hikes are
a concemn far mast retailers, theini-
tial outlook for spring "1 2 is beight.
Buyers at last week's FFANY
show here were cptimistic about the
spring offerings, naming bold colors
and wedges as strong trends.
Broake Banwart, DMM of shoes
and accessories at Piperlime .com,
said footwear sales for 2012 could
grow in the double digits over 2011

“We're definitely
increasing our buy,”
said Banwart. “We're re-
we're seeing a bot of
* newnessin terms of

. colars and silhouettes,
which were lacking a bit
this past speing.”

Danny Wasserman,
owner of New York-
based Tip Top Shoes,
agreed that the fresh
merchandise should
make for a successful season.

“There is alot of good product
out there, you just have to be very
selective. [There is] an abundance
af caler, [including] turquaise and
aqua,” he said, adding that wedges
and espadrilles are poised to be
standout trends.

While they were upbeat about
new trends, manyretailers are still
concerned about how price hikes
will affect coosumer spending,

Boston-based Shoebuy.com has

been clossly manitoring the sourcing

sihmtion in Asia, said VP of mer-
chandising Megan Moser. “As are-
tadler, we want to keep aclose eye on
everythingthat's happening in Chira
with manufacturing and where that's
gaing to take our prices.”

Perry Mahan, owner of Philadel-
phia-based Shoetique, agreed that
oosts are a coooern, but he still ex-
pects to have a strong spring seasan
in 2012. "T'm woeried about rising
prices, but as Jong as we counteract
that with rising sales, [the store)
should be fine,” sad Mahan, *[Can-
sumers ] are ready toshop.”

“People are sick of hearing how
bad the economy is,” added Kelley
Heuisler, owner of Baltimoce-based
Poppy & Stella Heuisler, which is in-
creasing its buy by 15 percent from
last year. “Especially with shoes,
you get pecple saying, "We didnit
take avacation oc buy a car this
year, [0] I'm buying shoes.” — With
contrabutions from Alexa Piziand
MichelleTay

Compass Retailers Reload for Spring ‘:"i' A

NEW YORK — Footwear buyers
mightbe shifting theirfocus tospring
"12, but many are hunting for the
styles that sold well this past season.

Wedges, boat shoes and clogs were
still at the top of many Lists at last
week’s Campass show. And the vin-
tage trend coatinued torescoate.

Here, fourretailers weighinon
their best bets for next spring

JohnHolden, CO0, Berjaman Lowell
Shoes, Philadd phia

Hot list: Vintage Shoe Co, Bass
Key trends “Definitely Americana,
classic vintage Jooks, wedges and
coloe-blocking will drive business.
People are trying to simplifya lot of
styles and go badk to hasics.”
Overall forecast: “I'm hoping
and planning for a 10 percent sales
increase. I don't think it's gaing to
be great, but we're trying tobuild
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[business] up slowlyagnin.”

Shahl Hamad, head buyes; Moesiecom,
Fashionstale com

Key trends: “We're seeing a lot

aof dunky heels, clogs and 1970s-
inspired shoes. The androgynous
lock foe women is continuing, We're
not really seeing anew go-to shoe,
and a Jotofthe same trends [from
this speing] are conkinuing, It's mare
about updating existing inventory
with similar products.”

Overall forecast Small sales
inerease. “Ludcily, our website is foc
girls in college who maynot be focus-
ing as much ca the [sccoomy] as on

what they're wearing”

Peter Agat, shoe buyer; Rrul Stuart,
New York

Hot list: Eastland, Flarsheim by
Dudde Brown

Key trends: “Boat shoes, casual moc-
casinlooks and saddle shoes with that
Americana feel are looking good.”
Overall forecast: “Business ison
the way hack. People are tired of be-
inginthe doldrums."

Steve Siver, owmer, Next, Cleveland
Hot list: Timberland Boct Ca, Wol
verine, Walk-Over

Key trendss “Tt's still verymuch a
vintage warkl out there right now. I
don'tsee that changing”

Overall forecast: *“We're hming a
great year so far, so [ hope it carries
into the fall" — With comtributions
JSrom Natesha Bodily
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Footwear News
Unveils New Site

BY ENNIEBELL

NEW YORK — Footwearnews com
recetved abigmakeoverlast week

The website, caline home to
Footwear News magazine, was
relaunched as part of the larger
revamp of sister site WWD.com

Among the latest features are
breaking news an every page,
and a clean, user-friendly design
that emphasizes bald artwark.

FN' site also has introduced
new sub-channels to help readers
access information Easter and find
the news most relevant to their
businesses.

Articles are now arganized
according to Business, Retail, Fash-
3an, Maricets and People.

“The goal is to deliver breaking
news mare quickly and expand
our online coverage with mare
eye~catching visuals —allin a new,
easier-to-navigabe focmat,” sad FN
Editorial Director Michael Atmare,

This mowve follows aredesign of
the print publicatica that empha-
sized more-cohesive packaging,
Joang-foern journalism and lush
fashian phebography

STAFF PROMOTIONS

Katle Abel has been named Gobal
News Director of N In add tion to
continuing © lead thenews feam,
Abel, whohas woked on the maga-
dne for 10 years, wil be chaged
with futhering nternational cover-
age, braad ening Web contentt and
Dexheadng pechl projects.
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